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Roosabella Aprillia Christina Molomu. NRP. 1423015015. Opini 
Masyarakat Surabaya Mengenai Program Acara Pagi-Pagi Pasti Happy Di 
Trans TV. 
Penelitian ini berfokus pada bagaimana opini masyarakat Surabaya 
mengenai program acara Pagi-Pagi Pasti Happy di Trans TV. Teori utama 
yang terdapat pada penelitian ini adalah teori Harold Lasswel “Who Says 
What In Which Channel To Whom With What Effect”. “Who” adalah Trans 
TV, “says what” adalah program acara Pagi-Pagi Pasti Happy, “in which 
channel” media yang digunakan adalah televisi, “to whom” adalah 
masyarakat Surabaya, dan “which what effect” adalah opini. Penelitian ini 
mengungkapkan opini penonton berdasarkan empat elemen karakteristik 
program talk show, yakni kepiawaian, pembawa acara, bintang tamu, dan 
tema. Tujuan dari penelitian ini adalah untuk mengetahusi opini masyarakat 
Surabaya mengenai program acara Pagi-Pagi Pasti Happy di Trans TV. 
Penelitian ini merupakan penelitian kuantitatif, dengan meggunakan metode 
survei.informasi yang dikumpulkan dalam penelitian ini menggunakan 
kuisioner yang dibagikan kepada masyarakat Surabaya yang menonton 
program acara Pagi-Pagi Pasti Happy di Trans TV yang berusia 40 hingga 59 
tahun.  
Kata kunci: Opini, Masyarakat Surabaya, Program Talk Show, Acara Pagi-






Roosabella Aprillia Christina Molomu. NRP. 1423015015. Opinion of 
Surabaya’s People towards Pagi-Pagi Pasti Happy program on Trans TV. 
 
This study focused on how the opinion of the Surabaya’s people 
towards Pagi-Pagi Pasti Happy program on Trans TV. The main theory 
contained in this research is the theory of Harold Lasswell “Who Says What 
In Which Channel To Whom With What Effect”. “Who” is Trans TV, “says 
what” is Pagi-Pagi Pasti Happy program, “in which channel” media used is 
television, “to whom” Surabaya’s people, and “with what effect” is an 
opinion. This study reveals the opinion of the audiences based on four 
characteristic of talk show program, which are cleverness, host, guest star, 
topic. The aim of this research was to know the opinion of Surabaya’s people 
towards Pagi-Pagi Pasti Happy program on Trans TV. The research used 
quantitative research, in which survey as data collection method. The 
information was gathered by using questionnaire that administered to the 
Surabaya’s people who watch Pagi-Pagi Pasti Happy program, when the age 
range of these viewers was from 40 to 59 years old. 
 
Key words: Opinion, Surabaya’s people, Talk Show Program, Pagi-Pagi 
Pasti Happy Program. 
 
